
ATLANTIC ACTION PLAN

Social media presence 

Twitter LinkedIn

* The number is higher than the others due to the organisation of 1st National Event

MembersTotal Tweets

CO R E  te a m

New MemberFollowers

How many stakeholders contacted so far ?

381,584 

5501 

Core objective: 
OUTREACH Indicator:  

Quantitative stakeholder outreach

Relationship-buildingWebsite

How many visitors this month?

NON EU  
cOUNTrIEs 

USA

CANADA

BRAZIL

OTHERS

FR 14 %

PT  13 %

UK  14 %

IE     2 %

51 %

23 %

0.5 %

3 %

24.5 %

total1,738 TOTaL ≈1,276

in

MONTHLY REpORT M a y ,  2 0 1 5

35 % 
Average monthly progress

FR ≈ 297

IE ≈ 205

pT ≈ 185

ES ≈ 491*

UK ≈ 98

ES

•	Consulting companies operating  
in the field of maritime economy 

•	 European interregional associations
•	 Environmental labelling and  

eco-innovation sectors
•	 Industry representatives

•	Maritime and coastal tourism 
public and private operators 

•	National, regional and local 
authorities

•	NGOs and foundations
•	Port authorities 
•	Public elected representatives
•	R&D centres and universities
•	Regional or local maritime 

clusters
•	SMEs and Industry  

representatives
•	Scientific community

•	Business schools
•	Development agencies
•	 Industry associations/sector 

representatives
•	Local, regional and national 

authorities
•	National business forum for 

maritime economy
•	National organisations in 

charge of research activities 
and Horizon 2020

•	NGOs and foundations
•	R&D centres and universities
•	SMEs
•	Tourism industry associations/

sector representatives

•	Banks, Insurance companies  
•	Chambers of commerce 
•	European interregional 

networks 
•	 Engineering schools
•	Fishermen organisations 
•	Leisure boat manufacturers 
•	Local ports associations 
•	Maritime training associations
•	National federation for leisure ports
•	National oceanographic and 

hydrographical institute
•	National territorial observatory
•	National, regional and local 

authorities
•	National, regional or local 

maritime clusters 
•	Regional development and 

innovation agencies
•	Research bodies and universities 
•	SMEs

•	Consulting companies operating  
in the field of maritime economy 

•	European interregional  
associations

•	Fisheries Local Action Groups
•	Maritime and coastal tourism 

public and private operators 
•	National, regional and local 

authorities
•	NGOs and foundations
•	National Farming Association 

(Aquaculture) representative
•	Port authorities 
•	Public elected representatives
•	R&D centres and universities
•	Regional or local maritime 

clusters
•	SMEs and Industry  

representatives
•	Sovereign wealth Fund  

representatives

•	Business networks
•	Chambers of commerce 
•	Coastal communities’ networks 

and organisations
•	FLAGs
•	Fisheries and aquaculture fields
•	Government organisations
•	Horizon2020 National Contact Point
•	 Industry and universities
•	Marine renewable industry 

association
•	Members of the ocean energy 

(wave and tidal) sector cluster
•	National agencies
•	UK coastal economy repre-

sentatives in energy
•	Research Institutions
•	SMEs
•	Tourism

FR pT IE UK

PrOjEcT  
arEa 

49%

Communication   
products

Brochures produced

including: European interregional networks, 
local authorities, regional authorities, regional 

development and innovation agencies, a national 
territorial observatory, a national oceanographic 

and hydrographical institute.

Brochures disseminated from the beginning of the project  
http://atlanticstrategy.eu/en/library/brochure

1020 in stock

Stakeholder queries registered so far

2,560   

310

30

1,540 

84

Brochures disseminated

How many 3rd party events attended  
by focal points so far?

How many stakeholders participated 
 to project events so far?

Events

Helpdesk

ES  6 %


